
Promotional 
Material 

Standards
Not sure how to convey 

the Thompson Hospitality 

partnership in your dining 

center to your customers? 

Here’s a handy reference 

for our marketing tools that 

enhance brand recognition.
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Women’s      

History Month

Ninety-six years after the 19th Amendment 

was ratified, Women’s History Month reminds 

us that – as President Obama stated – “when 

women succeed, America succeeds.” 

March 2016

29

Items in bold are required to be displayed each month.

• �Thompson Hospitality and Compass Group’s partnership  
flyer or poster

• Entry Sign (letter-size flyer) 

• Cultural Calendar

• Cookbook for Raffle, sign, basket and tickets

• Guess Who (customer engagement, trivia fun)

• Unity magazine (cultural publication)

• Chef Spotlight recipes

• Feature 1 TH recipe monthly in menu cycle 

• Cultural/educational fun facts (digital slides)

• Cultural Catering Menus (quarterly)

• Café Thompson internal brand concept (4-week cycle) recipes

• TH retail brand consideration

Items in bold are required to be implemented.

• Team member nametags with dual logo

• TH logo on salaried chef coats (on sleeve)

• Co-branded business cards

• Joint telephone voicemail prompt to include Thompson and Compass

• Tier 1 and Tier 2 diverse spend reporting to clients

• Diversity and inclusion key message (mycompass>HR>diversity)

• Foster minority business enterprise (MBE) development 

• Community engagement and affinity committee involvement

• Quarterly business review attendance and other relevant meetings 

• Matchmaking between clients and HBCU Institutions

• Access to TH Joint Venture website

• Monthly email blasts of promotional materials

A Girl and Her Greensby April Bloomfield with J.J. Goode 
From the chef, restaurant owner and author of the critically lauded “A Girl and 

Her Pig” comes a beautiful, full-color cookbook that offers tantalizing seasonal 

recipes for a variety of vegetables, from summer standbys such as zucchini to 

earthy novelties like sunchokes.
In recipes such as Pot-Roasted Romanesco Broccoli, Onions with Sage Pesto, 

and Carrots with Spices, Yogurt and Orange Blossom Water, Bloomfield 

demonstrates the basic principle of her method: that unforgettable food comes 

out of simple, honest ingredients, an attention to detail, and a love for the 

sensual pleasures of cooking and eating.
Written in her appealing, down-to-earth style, “A Girl and Her Greens: 
Hearty Meals From the Garden” features beautiful color photography, lively 

illustrations, and insightful sidebars and tips on her techniques.

Cookbook Raffle

Collective affinity for colors

K-12 chef goes with the grains

A Rosie outlook on women’s history

Women’s History Month

March 2016 Edition No. 78

Unity is published in February (African-American History Month), March (Women’s History Month), May (Asian American and Pacific Islander 

Heritage Month), June (Sustainability), September (Hispanic Heritage Month) and November (Native American Heritage Month).

INSIDE:
You can download 

promotional material at 
www.thompsonhospitalityjv.com 

Diversity/Cultural Promotional 
Material for Display

Operations

Compass Group and 
Thompson Hospitality 

Joint Venture Guidelines


